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Heritage is a universal language
Abu Dhabi has nurtured its relationship with heritage through initiatives that extend beyond mere cel-

ebration, emphasising both conservation and development. The emirate has maintained the spirit of 

the sea and the language of the desert, protected species crucial to the region’s heritage, and revitalised 

age-old practices within the community. This approach stems from a recognition of the environment 

as a collaborator with humanity, alongside a belief that heritage encompasses invaluable knowledge 

that warrants ongoing influence.

Abu Dhabi has created spaces that honour its heritage while confidently showcasing it to the world. 

This is evident in its ability to host major international events, attracting diverse audiences through 

meticulous organization and a clear message that gives each event its own significance.

At the core of these achievements is the Abu Dhabi International Hunting and Equestrian Exhibition 

(ADIHEX), the largest event of its kind in the region. Its prominence has steadily grown year after year, 

establishing it as a global hub for enthusiasts of falconry, equestrian activities, and hunting, as well as 

those committed to heritage preservation. This distinctive position has allowed the exhibition to unite 

a variety of elements into a cohesive experience, where each participant discovers a connection to the 

venue and contributes their unique experiences and cultural insights.

Each pavilion at the exhibition presents a unique piece of the world—showcasing first-time exhibitors 

from Abu Dhabi, Gulf expertise in the desert, a transcendent Japanese rhythm, and products reflecting 

diverse cultures. Despite their variety, a shared passion unites these entities, with heritage serving as 

a universal language.

With 2,405 exhibitors from 71 countries, including six first-time participants, the event fosters knowledge 

sharing and diverse perspectives on humanity, nature, and crafts. The array of flags promotes dialogue, 

enriching the experience while maintaining its authentic Emirati character.

The participation of companies from the Gulf Cooperation Council (GCC) reflects a deep-rooted con-

nection that predates the establishment of borders. Shared characteristics, customs, and a passion for 

horses, falcons, and the wilderness create a common heritage. GCC companies are vital players in this 

landscape, enhancing their expertise while fostering a more interconnected market. 

Abu Dhabi turns these shared experiences into unique opportunities, transforming diversity into knowl-

edge and connection. It positions Emirati heritage as a gateway for the world, deepening understanding 

and appreciation of our identity.
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Hamed bin Zayed
Visits ADIHEX 2026
His Highness Sheikh Hamed bin Zayed Al Nahyan, Managing 
Director of Abu Dhabi Investment Authority, toured the 23rd 
edition of the Abu Dhabi International Hunting and Equestrian 
Exhibition (ADIHEX) 2026 at ADNEC Centre Abu Dhabi.

His Highness was accompanied by Humaid Al Dhaheri, Group CEO 
of ADNEC Group, where His Highness visited a range of local and 
international pavilions representing key sectors including hunt-
ing, conservation and outdoor recreation, highlighting the exhi-
bition’s diverse offerings and global participation.

Issa bin Zayed
Visits ADIHEX 2026
His Highness Sheikh Issa bin Zayed Al Nahyan visited the Abu Dhabi International Hunt-
ing and Equestrian Exhibition 2026, where he received an overview of the rich cultural 
and heritage experiences showcased at the event. These offerings reflect Abu Dhabi’s 
steadfast commitment to preserving the traditions of hunting and equestrianism.

HH Sheikh Issa was accompanied by Humaid Matar Al Dhaheri, Group CEO of ADNEC 
Group, where he was briefed on the exhibition’s rich cultural and heritage offerings, 
reflecting Abu Dhabi’s continued commitment to preserving traditional hunting and 
equestrian practices. The tour highlighted how ADIHEX brings together heritage, knowl-
edge and community engagement through a diverse programme of exhibits, demon-
strations and cultural experiences.
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Khalifa bin Mohammed 
Visits ADIHEX 2026
His Excellency Sheikh Khalifa bin Mohammed bin Khalid Al Nahy-
an, Advisor at the Presidential Court and Chairman of Wajib Vol-
unteer Association, visited the Abu Dhabi International Hunting 
and Equestrian Exhibition 2026 at the ADNEC Centre Abu Dhabi, 
where His Excellency toured a number of events and activities 
held across the exhibition’s local and international pavilions. His 
Excellency was accompanied on the visit by Humaid Matar Al Dha-
heri, Group Chief Executive Officer of ADNEC Group.

The 23rd and largest edition of the exhibition continues until 6 
September, with participants across 15 sectors showcasing the 
latest innovations in hunting, falconry and equestrianism.

Mohammed bin Sultan
Visits ADIHEX 2026
Sheikh Mohammed bin Sultan bin Khalifa Al Nahy-
an, President of the UAE Marine Sports Federation 
and Chairman of the Abu Dhabi Marine Sports Club, 
visited the 23rd and largest edition of the Abu Dha-
bi International Hunting and Equestrian Exhibi-
tion (ADIHEX), held under the theme “A Legacy of 
Pride”.

Accompanied by Humaid Al Dhaheri, Group CEO of 
ADNEC Group, Sheikh Mohammed toured the ex-
hibition, exploring a range of cultural and herit-
age displays and reviewing the latest innovations 
across sectors dedicated to hunting, equestrian 
pursuits and outdoor lifestyle enthusiasts.
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Companies Making Their Debut at ADIHEX
The Abu Dhabi International Hunting and 

Equestrian Exhibition 2026 is experiencing an 

impressive influx of companies and brands 

making their first participation at this signifi-

cant international event. This underscores the 

exhibition’s growing reputation as a platform 

that harmoniously integrates Emirati herit-

age with the latest advancements in hunting, 

equestrianism, and related activities. 

The addition of new exhibitors enhances the 

visitor experience with diverse products and 

allows companies to showcase their offer-

ings to a wide audience interested in hunting, 

equestrianism, and outdoor activities. This 

participation also provides valuable insights 

into the needs of local Gulf markets while 

connecting with global industry professionals 

and stakeholders.

BLUE WATER MARINE

BLUE WATER MARINE made its debut at ADI-

HEX, where it showcased its offerings in the 

fishing and marine sports equipment sector. 

The company aimed to present its range of 

apparel and marine fishing gear. 

Gilles Verzola from the marketing department 

remarked, “Our initial participation was a pos-

itive experience, enabling us to gain insights 

into market trends and the desires of fishing 

and marine sports enthusiasts.

“We plan to return next time with improved 

awareness and experience. We engaged with 

potential customers and met our goals. The 

exhibition is a great platform for marketing 

our products.”

AL WATAN SHOOTING AND EQUESTRIAN CLUB

Officials from the Al Watan Shooting and 

Equestrian Club, located in Benghazi, Libya, 

participated in ADIHEX. Alongside showcasing 

equestrian equipment and saddlery, the club 

featured exhibits that highlighted the city of 

Benghazi and Libya as a whole. These exhib-

its included a striking photograph of valuable 

Barbary horses (historically known as war 

horses), an image of Omar al-Mukhtar, a de-

piction of the Red Castle (Assaraya al-Hamra), 

and a photograph of the ancient and historic 

city of Ghadames.

Mahmoud Al-Salabi, the club’s media office 

director, highlighted their participation in the 

Abu Dhabi International Hunting and Eques-

trian Exhibition to promote Libyan equestrian 

heritage. He thanked the Emirates Arabian 

Horse Society for the invitation and described 

the exhibition as well-organised, serving as a 

platform for cultural exchange among herit-

age and equestrian enthusiasts from various 

countries.

PALMS THREAS

Rawda Al Hamli, owner of PALMS THREAS, 

unveiled a distinctive collection at her booth 

during ADIHEX to maximise exposure. She 

showcased an array of items, including bags, 

gifts, hangers, and other products crafted 

from palm frond thread, with every stage of 

this creation being executed by Emirati arti-

sans. This marks Al Hamli’s inaugural partici-

pation in the exhibition, and she is optimistic 

about the reception of her products. She em-

phasied that her offerings are not just items 

for sale but artworks inspired by the UAE’s 

rich heritage and connection to the palm tree. 

Rawda received positive feedback and sub-

stantial support from the exhibition organiz-

ers and visitors, motivating her to advance her 

work further.

MUTUAL

MUTUAL is making its debut at the Abu Dhabi 

International Hunting and Equestrian Exhibi-

tion. The company specialises in handcraft-

ed products, including phone cases, stickers, 

hangers, card holders, and more. Engineer 

Khamis Al-Zayoudi expressed enthusiasm 

about participating in the exhibition for the 

first time, emphasising their aim to showcase 

and effectively promote their products.

BUTIQUE CARAVANS

BUTIQUE CARAVANS, an Australian company 

specializing in the manufacture of caravans 

and mobile homes, launched a branch in Du-

bai eight months ago. They decided to partic-

ipate in the Abu Dhabi International Hunting 

and Equestrian Exhibition (ADIHEX) because 

of its significance in promoting new compa-

nies and brands.

The company presented a caravan specifically 

designed for ADIHEX, which underwent trials 

in locations such as Liwa, Ras Al Khaimah, Hat-

ta, and Salalah. Tate, the company’s manager 

in Dubai, noted that the caravan was manu-

factured two years ago and spent a full year 

in testing before its debut at the exhibition. 

He highlighted its durability and contempo-

rary design, in line with the company’s other 

offerings. Additionally, he mentioned that 

the company can produce caravans tailored 

to customer specifications and boasts a long-

standing reputation in this field.

Tata noted that some customers request space 

for a horse inside the caravan, which the com-

pany can accommodate. He was very satisfied 

with the participation, highlighting the sig-

nificant number of Emirati citizens, as well as 

visitors from Qatar, Bahrain, and Oman, who 

admired their caravan. As the new manager 

of the company’s Dubai branch, he found the 

exhibition well organised and comfortable for 

exhibitors, and he promised to participate in 

future events.

MOHAB

Calvin Wang from MOHAB’s marketing de-

partment announced the company’s first 

participation in ADIHEX. He emphasised that 

this initiative aims to showcase their prod-

ucts and services. “Our company is Ameri-

can, with branches in China, Japan, and Du-

bai, and we have plans to expand into Saudi 

Arabia and other countries,” he stated. He 

added, “We manufacture accessories and 

enhancements for vehicles, including tents, 

spotlights, and more. Our impression of this 

inaugural participation is positive, and we 

regard it as a success.”
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Abu Dhabi Judicial Department: Promoting Legal Awareness
The Abu Dhabi Judicial Department is partici-

pating in the 23rd edition of the Abu Dhabi In-

ternational Hunting and Equestrian Exhibition 

(ADIHEX) 2026, held at ADNEC Centre Abu Dha-

bi until 6 September, under the theme “A Leg-

acy of Pride”. This participation underscores 

the Department’s commitment to promoting 

legal awareness and education through in-

novative approaches. The Department offers 

a range of educational materials to reinforce 

compliance with laws and regulations govern-

ing hunting, equestrian sports, and camel rac-

ing, while encouraging responsible, informed 

engagement in these activities.

The Department’s pavilion features a diverse 

array of events, prominent displays, interac-

tive workshops, and educational resources. 

A key highlight is the presentation of legisla-

tion regulating hunting and equestrian sports, 

along with related laws, enabling visitors to 

learn about the legal frameworks governing 

these activities. Additionally, the pavilion 
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showcases products crafted by inmates of 

correctional and rehabilitation centres, in-

cluding handicrafts, artwork, and other cre-

ative works. This initiative aims to support 

their rehabilitation efforts and foster suitable 

conditions for their reintegration into society.

The pavilion’s electronic library offers access 

to legal publications and features education-

al materials on UAE sports law. It includes a 

corner for psychological consultations for 

children and highlights awareness programs 

from the Abu Dhabi Center for Legal and Com-

munity Awareness (Mas’ouliya), aimed at fos-

tering legal knowledge and promoting a cul-

ture of security and stability.

Visitors can access legal publications focused 

on sports and hunting, including those from 

the Abu Dhabi branch of the Court of Arbi-

tration for Sport (CAS). The “Sports and Law” 

journal features research on sports disputes, 

CAS jurisdiction, and relevant laws from the 

International Council of Arbitration, sports 

federations, and the International Olympic 

Committee.

Abu Dhabi Mobility
Showcases its drone traffic management system
The Integrated Transport Centre (ITC), a divi-

sion of the Department of Municipalities and 

Transport, is actively participating in the Abu 

Dhabi International Hunting and Equestrian 

Exhibition (ADIHEX) 2026, taking place at the 

ADNEC Centre Abu Dhabi until September 6. 

The ITC’s platform highlights its drone traffic 

management system as well as the digital ser-

vices designed to regulate and operate drones 

within the Emirate of Abu Dhabi. This initiative 

underscores the ITC’s dedication to devel-

oping a smart, safe, and integrated mobility 

system that promotes the responsible use of 

advanced technologies and aligns with the 

Emirate’s goals to enhance quality of life and 

community safety.

The ITC’s involvement provides guidance on 

drone regulations and licensing in the Emir-

ate of Abu Dhabi, particularly for falconers 

and heritage enthusiasts. Their pavilion fea-

tures an interactive experience with a spe-

cialised team for inquiries and showcases the 

Unmanned Aircraft Movement Management 

(UTM) system. A QR code is available for easy 

drone registration through the unified na-

tional platform’s app, ensuring safety and air-

space protection.

The ITC’s participation in the 23rd edition of 

ADIHEX aims to foster direct communication 

with the community and deliver advanced 

digital services that promote the safe and 

responsible use of drones. The Integrated 

Transport Centre’s involvement in the exhibi-

tion highlights its commitment to enhancing 

customer preparedness and facilitating ac-

cess to cutting-edge digital services related 

to drones. This is accomplished by offering 

direct technical and regulatory support, es-

tablishing safe and organised practices that 

improve service efficiency, and advancing the 

emirate’s objectives in innovation, safety, and 

sustainability.
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Community initiatives
Strengthen relationship between visitors and exhibitors at ADIHEX
The 23rd edition of the Abu Dhabi Internation-

al Hunting and Equestrian Exhibition (ADIHEX) 

is currently taking place at ADNEC Centre Abu 

Dhabi until September 6, under the theme: “A 

Legacy of Pride.” Organised by ADNEC Group, 

a Modon company, in strategic partnership 

with the Emirates Falconers’ Club, this event 

features numerous community initiatives pre-

sented by government entities and participat-

ing pavilions. 

These initiatives are designed to foster con-

nections between exhibitors and the exhibi-

tion’s diverse audience, appealing to all age 

groups and social backgrounds.

Diverse Initiatives

The initiatives extend beyond the exhibition’s 

commercial offers, such as discounts and new 

product launches. Government entities are 

also involved, presenting initiatives benefi-

cial to the public. For example, the Abu Dha-

bi Police’s traffic point reduction programme 

offers an 8-point discount for drivers with 8 to 

23 traffic points after registration, payment of 

an AED 800 fee, and completion of a training 

course. This initiative has garnered significant 

public interest.

ADNOC pavilion offered visitors engaging 

workshops focused on heritage preservation. 

These included sessions on “Al-Sana’a,” Emi-

rati hospitality, falconry, Saluki dogs, Arabian 

horses, and traditional crafts. Drawing and 

colouring workshops for children also attract-

ed many attendees.

The Abu Dhabi Judicial Department is hosting 

community lectures to raise awareness of legal 

matters, sports, and women’s empowerment 

in the context of human rights. The Judicial De-

partment’s pavilion features specialists avail-

able for consultations in law and community 

awareness. Additionally, the Emirates Arabian 

Horse Society offers educational workshops 

and competitions, including a photography 

contest, horse-training demonstrations, and 

sessions for breeders and judges.

Offers and Challenges

Active Abu Dhabi, in collaboration with Pure-

Health, has launched the 6,000 Steps initiative 

at ADIHEX. This engaging challenge, known 

as the PURA Steps Challenge, invites visitors 

to turn their time at the ADNEC Centre Abu 

Dhabi exhibition halls into a healthy physical 

activity by walking 6,000 steps each day while 

exploring the events. The initiative is designed 

to promote the integration of movement and 

physical activity into everyday life to address 

inactivity. 

Participants who complete the challenge will 

have the chance to enter prize draws, creating 

a friendly yet competitive atmosphere among 

attendees. Additionally, the “Active Abu Dhabi 

Pavilion” features other interactive challenges 

that assess participants’ movement, focus, and 

reaction speed.

In the “Khenir” pavilion, which focuses on 

traditional Emirati products, the significance 

of the Emirati bisht was showcased through 

a two-metre-long bisht created over 15 days. 

This display emphasises the prestige and dig-

nity the bisht grants its wearer, reviving an an-

cient tradition. Additionally, a community ini-

tiative allows young grooms to borrow bishts 

for their wedding parties from a local shop, 

with a range of sizes available.

The emphasis on local attire is further high-

lighted by an initiative from the National 

Academy for Childhood Development, which 

conducts a doll-making workshop. In this 

workshop, children participate daily, crafting 

dolls and dressing them in traditional clothing, 

including the Kandwa adorned with Talli—a 

traditional Emirati embroidery technique—as 

well as other garments that reflect distinctive 

local styles.

Founder’s Office pavilion introduces pub-

lic to Sheikh Zayed’s coffee recipe

The Founder’s Office pavilion offers a vari-

ety of daily events, featuring educational 

lectures that illuminate the fundamen-

tals of falconry and its guiding principles. 

Additionally, artistic performances are 

showcased, including those by the Abu 

Dhabi Police String Band, who perform 

the enchanting song “Dunya.” The pavilion 

highlights two notable compositions, “Ma-

halla Wa Tarha” and “Allah Atana Khair Wa 

Angham,” both inspired by poems from the 

late Sheikh Zayed bin Sultan Al Nahyan, the 

UAE Founding Father.

Moreover, visitors can explore Sheikh 

Zayed’s traditional coffee recipe, which in-

troduces them to the customary methods 

of coffee preparation used in his majlis 

(council). This coffee serves as a symbol of 

Emirati hospitality and generosity, playing a 

vital role in fostering dialogue and connec-

tion between Sheikh Zayed, his guests, and 

various community members.

The Founder’s Office meticulously docu-

mented Sheikh Zayed’s coffee recipe by uti-

lising reliable historical sources, firsthand 

accounts from those who knew the Founding 

Father, and specialised research. This initiative 

aims to preserve and record the intricacies of 

this cherished tradition for future generations.

The documentation process involved consul-

tations with several of Sheikh Zayed’s coffee 

servers, who worked in his majlis from his re-

location to Abu Dhabi in 1966 until 2004. Their 

contributions were instrumental in detailing 

the recipe and the stages of its preparation. 

This particular recipe was the most common-

ly used in Sheikh Zayed’s majlis and at various 

events, evolving through multiple stages of 

refinement before reaching its ultimate form. 
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The Abu Dhabi International Hunting and 

Equestrian Exhibition (ADIHEX) 2026 is cur-

rently taking place at the ADNEC Centre Abu 

Dhabi. This event offers visitors a rich array 

of experiences that blend Emirati heritage, 

sports, environmental awareness, and cut-

ting-edge technologies, underscoring its ex-

tensive scope and diversity.

Participants can immerse themselves in in-

teractive experiences tailored to different age 

groups, utilising technology to provide in-

sights into the local environment. The exhibi-

tion highlights cutting-edge shooting models 

and presents a diverse array of hunting and 

shooting gear. Moreover, there are specially 

curated programmes for children and fami-

lies, designed to strengthen intergenerational 

connections and celebrate national identity.

The exhibits emphasise translating knowl-

edge into practical experiences for visitors, 

featuring Artificial Intelligence (AI) technolo-

gies and drones for plant care, shooting sim-

ulations, and hands-on hunting equipment. 

There are also educational areas focused on 

Emirati heritage and values. 

The National Academy for Childhood Devel-

opment pavilion includes four distinct cor-

ners: the desert corner Al Arqoub, the marine 

corner Al Dana, the oasis and agriculture cor-

ner Al Meydan, the traditional crafts and in-

dustries corner Al Dikka.

At Al Arqoub, children explore the desert en-

vironment and Emirati heritage through in-

teractive storytelling, learning about falconry, 

horsemanship, and traditions, while reinforc-

ing the values of patience, focus, respect, and 

kindness toward animals.

At Al Dana, children explore Emirati maritime 

heritage and pearl diving traditions through 

sensory and artistic experiences, fostering 

courage, teamwork, and marine environmen-

tal awareness.

The Al Meydan corner showcases Emirati herit-

age through interactive stations where children 

learn about horses, falcons, palm trees, coffee 

pots, and tents, reflecting values like courage, 

patience, generosity, and adaptability.

Al Dikka highlights traditional crafts as a key 

part of Emirati heritage. The “Your Scienc-

es?” zone promotes family bonding through 

dialogue-based questions for deeper under-

standing.

The “Children’s Heritage Passport” enhances 

children’s experiences by connecting different 

stages of their journey, encouraging them to 

complete activities and collect stamps, which 

fosters a sense of accomplishment and pride 

in their national identity.

The pavilion provides interactive experiences 

for adults, linking heritage to their interests 

and encouraging creative expression of Emi-

rati identity and culture.

Interactive Experiences Applying AI 

The Environment Agency – Abu Dhabi (EAD) of-

fers two interactive experiences at the exhibi-

tion to showcase the Emirate’s wild plants and 

Environmental Technology 
and Interactive Experiences for the Public

highlight efforts in environmental protection 

and the cultivation of sustainable vegetation. 

The first is the Robotic Seed Sorting Laborato-

ry, featuring an AI-powered robot that sorts 

viable from non-viable seeds by analysing 

their genetic makeup. The second experience 

is a drone simulation that challenges visitors 

to plant 11 virtual seeds in two minutes, turn-

ing environmental education into an engaging 

activity.

EAD awards challenge participants with seed-

lings of native plants, such as ghaf, sidr, and 

samar, to promote awareness of their impor-

tance to the local environment.

Electronic Shooting

Electronic shooting is drawing significant at-

tention at ADIHEX 2026. This interactive ex-

perience provides visitors, particularly youth, 

with the opportunity to learn the fundamen-

tals of shooting safely, simulating elements of 

real-life shooting scenarios. This initiative is 

part of the Al Dhafra Shooting Club’s involve-

ment in the exhibition. The club aims to fa-

miliarise the public with the sport of shooting 

and offer an engaging experience for all at-

tendees. Additionally, Al Dhafra Shooting Club 

highlighted its impressive range of shooting 

facilities that cater to various disciplines, in-

cluding firearms, Olympic rifle, and archery.

The club highlighted its main attraction for ex-

hibition visitors: the electronic shooting expe-

rience. This interactive simulation allows par-

ticipants to aim at a screen, replicating some 

of the rules and principles of actual shooting. 

The club assured that the experience is en-

tirely safe and appropriate for all exhibition 

attendees. 

They also noted that the experience has 

gained significant popularity among young 

people, providing them with a valuable op-

portunity to learn and practice shooting 

skills in a secure environment. The electronic 

shooting training incorporates fundamental 

principles of real shooting, such as aiming 

techniques, trigger control, proper weapon 

handling, and proper grip.

The club explained that the weapon in the 

electronic experience mimics an M16 rifle, 

with aiming done on a screen for a safe, inter-

active experience without live ammunition. 

Shooting Range

 The Shooting Range is participating in ADIHEX 

2026, featuring a pavilion showcasing a range 

of hunting and shooting weapons and an en-

gaging atmosphere for visitors.

The pavilion features a variety of shooting 

equipment, including airsoft pellets and pa-

per targets for target practice, allowing vis-

itors to immerse themselves in the atmos-

phere of a real shooting range.

The event offers children the opportunity to 

learn about equipment and its uses in a fun, 

exciting environment.

The organisers emphasised that the experi-
ence caters to different age groups, offering 
small pistols for children and larger rifles for 
older participants, allowing families to enjoy 
the experience and learn about the world of 
shooting in an interactive way.
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Japan’s exhibitions
linked to inherited culture and traditions
The Abu Dhabi International Hunting and 

Equestrian Exhibition (ADIHEX 2026) served 

as an exceptional platform to showcase a dis-

tinctive collaboration between the UAE and 

Japan in the field of falconry. The exhibition 

highlighted the collective efforts and initia-

tives of both countries to preserve the art of 

falconry and promote sustainable practices 

within the sector, acknowledging its signif-

icance as an integral part of human heritage 

and local traditions.

Japan has consistently participated in ADIHEX, 

inviting visitors to its pavilion during the 23rd 

edition of the exhibition. Through this pavil-

ion, Japan emphasises its esteemed partner-

ship, reflecting a commitment to enhancing 

cultural exchange between the two nations.

The Japanese pavilion team expressed a strong 

commitment to participating regularly in ADI-

HEX, underscoring their dedication to attend-

ing this prestigious global event annually. 

They highlighted that cultural heritage is a vital 

area of collaboration between the UAE and Ja-

pan, emphasising the significant partnerships 

among falconers from both nations. 

In recent years, a joint Emirati-Japanese fal-

conry camp was organised, during which Jap-

anese falconers gained insights into the rich 

history of falconry in the UAE, a tradition that 

spans decades. They learned about innovative 

techniques for locating falcons and prey, as 

well as methods for training falcons that blend 

both traditional and modern approaches.

They praised ADIHEX’s continued growth and 

international participation, highlighting the 

pride felt by those who have followed its 23-

year journey. They noted that this reflects the 

UAE’s commitment to preserving global cul-

tural heritage for future generations.

The Japanese pavilion at ADIHEX 2026 pre-

sented an array of engaging activities for 

visitors, highlighting traditional artistic per-

formances that celebrate Japanese culture, 

as well as showcasing hunting traditions and 

related tools used in Japan. This year’s event 

also featured a diverse selection of creative 

and artistic activities suitable for all ages, in-

cluding drawing workshops that let children 

express their creativity. Additionally, an ex-

hibit area displayed a collection of Japanese 

artifacts, weapons, and swords.

The representatives from the Japanese pavil-

ion highlighted that their participation in ADI-

HEX 2026 presents a significant opportunity to 

establish direct connections with new clients, 

particularly international companies, given 

the exhibition’s increasing popularity and at-

tendance among hunting and equestrian en-

thusiasts.

The exhibition serves as a vital marketplace 

for businesses in hunting, equestrian activi-

ties, and related fields. It showcases products, 

expands customer networks, and highlights 

the significance of these sports and the prop-

er use of related equipment. This promotes 

desert tourism and encourages young people 

and families to engage in falconry and similar 

activities.
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The Outdoor Leisure Vehicle Equipment sector 

at the Abu Dhabi International Hunting and 

Equestrian Exhibition (ADIHEX) offers visitors 

an immersive experience that marries pow-

er, performance, and innovation. This sec-

tor highlights the latest vehicles specifically 

crafted for off-road excursions and outdoor 

adventures, showcasing high-performance 

vehicles and equipment designed to enhance 

the adventure experience in desert and natu-

ral settings. 

Attendees can discover advanced technolo-

gies and designs that emphasise both durabil-

ity and performance, along with features and 

solutions that make outdoor journeys more 

enjoyable.

Ironman 4x4

Ironman 4x4 is proudly exhibiting its premi-

um camping and 4x4 vehicle accessories at 

its stand during ADIHEX. With a rich legacy of 

65 years since its inception in Australia and 

32 years since establishing its headquarters 

in Dubai, the company leverages extensive 

experience to deliver comprehensive vehicle 

solutions and products tailored to the unique 

terrain and travel requirements of the Gulf 

region. The stand has attracted significant 

attention from visitors, particularly due to an 

engaging weight challenge launched in con-

junction with the exhibition.

Anyone who can carry 120 kg will receive a 

free product, with the challenge running until 

the exhibition ends. Marwan Jaber from the 

marketing department highlights the compa-

ny’s strong reputation and long history. Their 

participation in ADIHEX aims to showcase new 

products and strengthen customer connec-

tions.

Four Wheel Drive Company

Four Wheel Drive Company is a leading pro-

vider of four-wheel drive vehicles and off-

road equipment. As the authorised distrib-

utor for Provider International in the UAE, 

it operates three branches nationwide. The 

company actively participates in the Abu Dha-

bi International Hunting and Equestrian Exhi-

bition to enhance its visibility at a prominent 

marketing event and to stay connected with 

its customers.
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Outdoor Leisure Vehicle Equipment
Performance to Match Adventure

Formula Tyres Trading

Formula Tyres Trading Company is the au-

thorised dealer of KMC wheels in the UAE 

and proudly displays a range of its products 

at its booth, including tires, headlights, rims, 

and more. Additionally, the company offers 

products from renowned brands such as Fuel, 

Lenso, Look Off Road, and Diesel, serving as 

an authorised dealer for all these prestigious 

international companies.

The company is headquartered in Dubai and 

has two branches within the UAE, both located 

in Dubai. Ibrahim Mohammed (partner) says 

that his company enjoys a strong reputation 

and high level of trust in the market and is a 

leading company in its field. He believes that 

participating in the Abu Dhabi Internation-

al Hunting and Equestrian Exhibition offers 

an excellent marketing opportunity for the 

company and all participating companies, 

enabling them to attract new customers and 

showcase new products.

Ravon

Ravon seeks to expand its market presence 

through the Abu Dhabi International Hunt-

ing and Equestrian Exhibition. Sales Manager 

Thomas emphasised the importance of this 

annual event for maintaining contact with 

target customers. The company showcases 

high-quality accessories for off-road vehicles, 

4x4s, and various cars, including tires and 

headlights. With years of market presence, 

Ravon has established a solid foothold and 

market position.

SharmAx

SharmAx, with its focus on outdoor activities 

and accessories, offers an extensive selection 

of modern, advanced motorcycles tailored to 

the UAE’s climate and the nature of its adven-

tures, meeting the needs of adventure enthu-

siasts. 

Mustafa Mahmoud from the company’s sales 

department said: “We offer a range of mo-

torcycles and road bikes, each tailored to our 

customers’ needs.” He added, “Our booth 

at the Abu Dhabi International Hunting and 

Falcons Exhibition exceeded expectations, 

achieving impressive motorcycle sales, which 

is a key goal for us.”

Overland

Overland is a company that specialises in car 

customisation, offering a range of modifica-

tions tailored to customer preferences. With a 

team of highly skilled experts, the company is 

dedicated to transforming vehicles based on 

individual requests. 

Sultan Al Saadi, the owner of Overland, noted, 

“We focus on customising all types of cars. At 

ADIHEX, we present customisations that align 

with the exhibition’s theme, while different 

events see us showcasing unique modifica-

tions suited to their specific contexts.” 

He remarked, “Our ambition is to achieve a 

global presence and export our 140 exclusive 

products internationally.” Al Saadi added, “We 

collaborate with institutions and individual 

clients, reviewing unique custom ideas with 

our engineers to ensure careful evaluation 

before implementation.” 

He emphasised the company’s commitment 

to Emiratisation, highlighting its use of local 

raw materials and manufacturing all products 

in the UAE.

Almasaood

Almasaood is participating in ADIHEX for the 

7th consecutive year. This year’s exhibition 

features exclusive products, including the Nis-

san Patrol Y61. 

Hani Al-Tanir, CEO of Almasaood Industrial 

Group, noted that the exhibition serves as an 

ideal platform to showcase the company’s of-

ferings. He added, “We are presenting a com-

prehensive range of protective gear, recovery 

tools, camping equipment, flashlights, refrig-

erators, and all the essentials for adventure 

enthusiasts. Additionally, we are excited to 

unveil the Nissan Patrol Y61 for the first time 

at this event.”





Souk Sector
showcases diverse range of products 
appealing to families
The 23rd edition of the Abu Dhabi Internation-

al Hunting and Equestrian Exhibition (ADIHEX) 

is underway at ADNEC Centre Abu Dhabi until 

September 6, with the theme “A Legacy of 

Pride.” Organised by the ADNEC Group, a Mo-

don company, in strategic partnership with 

the Emirates Falconers’ Club, this exhibition 

features an impressive market area that draws 

a significant number of visitors. 

It offers a diverse range of products catering 

to all family members, from young children to 

adults. As a result, ADIHEX is an ideal destina-

tion for a delightful family day out, featuring 

a variety of activities, displays, and shopping 

opportunities.

Products from across the world

The Oud Al Hawai corner features a diverse se-

lection of Oud, suitable for both everyday use 

and special occasions. It includes rare varie-

ties such as Filipino Oud, Brunei Oud, Malay-

sian Oud, and a distinctive type from Indone-

sia. Additionally, oud oil sourced from India, 

Cambodia, and Thailand is available. There 

are a total of 66 types of Oud from around the 

globe, along with 25 varieties of pure, unadul-

terated Oud oil. The corner also showcases 

body sprays, furniture sprays, and a range of 

other products, as well as various perfumes 

crafted in the UAE that blend Swiss oils with 

Oud, musk, and spices.
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At the Jarrah pavilion, visitors can explore a 

selection of Australian-imported honey. This 

rare honey is harvested only once every two 

years, making it one of the world’s rarest va-

rieties. Unlike many other types of honey, it is 

safe for diabetics. The pavilion offers 17 varie-

ties of honey, including options designed for 

children and adults, as well as royal jelly and 

propolis. Prices for these varieties range from 

AED 315 to AED 1,500. 

Jarrah has participated in the exhibition since 

2019, with branches across the UAE and Gulf 

region. They see their sponsorship role as a 

significant honour, providing valuable ser-

vices to the public and allowing attendees to 

learn about their honey and its health bene-

fits.

Heritage Messages

The owner of the Golden Threads project, 

which focuses on handicrafts and eco-friendly 

items from Al Ain, stated, “Our operating li-

cense falls under the category of handicrafts. 

Within this framework, we showcase bags 

that we have sourced and enhance them with 

Talli embroidery. We also create small burqas 

adorned with the same embroidery. When 

foreign visitors purchase these items, they of-

ten use them as pendants, perhaps to hang in 

their cars. If anyone inquires about the item, 

they can share a piece of Emirati heritage. My 

goal is for these creations to convey a mes-

sage of our rich heritage to the world.”

She explained, “We offer burqas with Talli em-

broidery to share traditional designs. We also 

have UAE-inscribed green leather pendants 

resembling passports, featuring the UAE em-

blem and Talli embroidery. Additionally, 

there’s a red pendant shaped like the old Emi-

rati family registration document, reflecting 

our heritage.”

A Source of Pride

During her first participation at ADIHEX, Huda 

Al-Kubaisi shared, “I am showcasing a se-

lection of products from ‘Baksha Al-Tayeb,’ 

which includes handmade incenses, mattress 

sprays, and car sprays.” She further remarked, 

“The exhibition presents a wonderful oppor-

tunity to display our offerings, especially since 

I have been drawn to it since my journalism 

days, owing to the variety of offers, events, 

and products it features.”

Maisaa Mohammed, representing the “Em-

broidered Fabrics” shop, stated, “I am exhib-

iting traditional embroidered abayas, along 

with headscarves and accessories, to help 

revive traditional clothing. We offer sizes for 

children aged 1 to 14 years, as well as abayas 

suitable for women of all sizes. Additional-

ly, we showcase traditional palm frond bags 

adorned with Talli embroidery. This marks my 

third participation in the exhibition due to the 

strong demand for our products.”

Hamad Al-Balushi from Qasr Al Diwaniyah in 

Dubai said, “We are participating in the exhi-

bition for the fifth time to market our heritage 

Omani sweets, along with frankincense and 

perfumes.” 

Reda Ali of Al Ghafa Company in Sharjah add-

ed, “This is our third participation showcasing 

popular Saudi products like coffee and choco-

lates, and the event has been excellent for us.”

Aya Sofia, General Manager of Lusail Factory, 

noted that their factory creates reworked clas-

sic sweets and this is their second time at the 

exhibition, which attracts many participants 

and is seen as an achievement. 

Amal Abdullah Al Marzouqi showcased eight 

perfumes, launching three new ones—Limit-

ed, Luxury, and Illuminated—and expressed 

her pride in participating for the first time, 

following others’ recommendations.



efcuae.com

اكـــــتـــشـــف Discover

info@efcuae.com  |  P.O. Box 47116  |  Abu Dhabi, United Arab Emirates  |  +971 2 5663963  |  +971 2 6934733 :Contact usتواصل معنا:

Initiativesمــبــادراتــنــا

Discover the story اكتشفوا القصة
Visit Stand No: A-030 A-030 :زورونا في جناح رقم

'

Discover the story اكتشفوا القصة
Visit Stand No: A-030 A-030 :زورونا في جناح رقم

info@efcuae.com  |  P.O. Box 47116  |  Abu Dhabi, United Arab Emirates  |  +971 2 5663963  |  +971 2 6934733 :Contact usتواصل معنا:

Initiativesمــبــادراتــنــا



2626

تنتشــر صــور فعاليــات معــرض أبــوظبي الدولــي 

للصيــد والفروســية علــى مختلــف منصــات 

وســائل التواصــل الاجتماعــي، فــزوار المعــرض 

يوثقــون جولاتهــم في أروقتــه ويشــاركونها عبــر 

حســاباتهم، لتقــول صورهــم مــن غيــر كلام 

إنهــم مــروا مــن هنــا، أمــام مشــهد نــادر لصقــر 

ــيلفي«  ــورة »س ــوا ص ــل، والتقط ــان أصي أو حص

ــه  ــن صورت ــول ع ــتغني المتج ــد يس ــه. وق مع

ــل أن يُظُهــر بعــض المشــاهد التي تعجبــه  مقاب

ــر  ــد أن يظه ــة لا ب ــن في النهاي ــه، لك خلال تجول

ــورة  ــى الص ــات عل ــرض في التعليق ــم المع اس

ــل. ــات التواص ــى منص ــورة عل المنش

المشاهد جاذبية 

ــكان،  ــن الم ــة، لك ــداف مختلف ــدو الأه ــد تب ق

فهنــاك  واحــد؛  مشــاهده،  اخــتلاف  علــى 

الســوق  منطقــة  في  العارضيــن  بعــض 

ــى  ــاباتهم عل ــر حس ــاركتهم، وعب ــورون مش يص

ــون  ــات يدع ــن المنص ــره م ــتغرام« أو غي »إنس

ــم،  ــددون أماكنه ــم ويح ــى زيارته ــور إل الجمه

تنشــر  التي  الرســمية  الجهــات  وهنــاك 

وسائل التواصل توثّقّ يوميات الزوار في المعرض
صــورًاً لفعالياتهــا في المعــرض، وتوثــق بالتالــي 

أهميــة  عــن  تعبــر  بذلــك  وكأنهــا  مشــاركتها، 

المشــاركة في هــذا الحــدث الــذي يُعُــد تقليــدًاً 

العاصمــة. في  موســميًاً 

لمتابعيهــم،  ينقلــون  الذيــن  المؤثــرون  وهنــاك 

بشــكل مباشــر أو مــن خلال فيديوهــات، عــددًاً 

مــن الفعاليــات والأنشــطة التي تقــام في أروقــة 

منــذ  عملــه،  ســاعات  مــدار  علــى  المعــرض 

افتتاحــه في العاشــرة صباحــًاً ولغايــة العاشــرة 

، ففــي كل دقيقــة مــن هــذه الســاعات  مســاًءً

هنــاك حــدث مــا لــدى إحــدى الجهــات المشــاركة 

المعــرض. في 

صور للذكرى

ــد  ــة إلا ويج ــارًاً قليل ــمشي أمت ــر أن ي ــن للزائ لا يمك

ــا  ــوره بزواياه ــح ص ــورة، لتصب ــاط ص ــة لالتق فرص

الأربــع مســاحة يوثــق بهــا عــروض الفــرق الفنيــة 

ســاحة  في  تقــام  التي  المســابقات  أو  التراثيــة، 

العــروض الحيــة )Arena(، أو التجــارب التفاعلية، أو 

الأعمــال الفنيــة التي يعرضهــا فنانــون مــن مختلــف 

والــكلاب  الإبــل  أو  والعالــم،  الإمــارات  أنحــاء 

ــارى. والحب

فالمشــاهد الجذابــة للتصويــر كثيــرة، وقــد لا تخطــر 

ــهولة  ــات وس ــرة العدس ــع كث ــن م ــال، ولك ــى ب عل

ــاح في  ــد جن ــكاد يوج ــر، لا ي ــذا العص ــر في ه التصوي

ــرى إلا  ــى للذك ــتحق أن يبق ــهد يس ــرض أو مش المع

وقــد تــم تصويــره بأيــدٍٍ مختلفــة، وبوجــود أشــخاص 

ــدم  ــا يق ــو م ــة، وه ــا متنوع ــن زواي ــن، وم مختلفي

صــورة صادقــة للعالــم أجمــع عــن قــدرة الإمــارات 

ــددًاً  ــا ع ــذب إليه ــة، تج ــات مهم ــة فعالي ــى إقام عل

ــم  ــن إعجابه ــرون ع ــن يعب ــزوار الذي ــن ال ــرًاً م كبي

بالزيــارة عبــر صــور وفيديوهــات لا تعــد ولا تــحصى.

Social media records daily experiences of visitors at ADIHEX
Photos from the Abu Dhabi International 

Hunting and Equestrian Exhibition (ADI-

HEX) are making the rounds on various so-

cial media platforms. Attendees are docu-

menting their experiences in the exhibition 

halls and sharing them on their accounts. 

These images speak volumes, showcasing 

rare sights—such as a unique falcon or a 

thoroughbred horse—as well as selfies tak-

en by visitors. 

Some attendees may skip the photo op 

entirely, opting instead to share snippets 

of the impressive scenes that captivated 

them during their visit. Regardless, the ex-

hibition’s name often pops up in the com-

ments accompanying the shared photos.

Appeal of the Scenes

Although the objectives may differ, the 

venue itself remains constant. Some ex-

hibitors in the market area document their 

participation with photographs, using 

their Instagram accounts and other platforms 

to invite the public to visit them and find their 

stands. Official entities also share images of 

their activities at the exhibition, document-

ing their presence and underscoring the sig-

nificance of this event, which has become a 

seasonal tradition in the capital. Addition-

ally, influencers broadcast live or post vid-

eos for their followers, showcasing various 

events and activities occurring continuously 

throughout the exhibition, from its opening 

at 10 am until 10 pm. Every moment during 

those hours, something is taking place at one 

of the participating organisations.

Memorable photos

Visitors will find countless opportunities to 

capture photographs, even over short dis-

tances. Their images, taken from all four 

angles, serve as a means to document the 

performances of heritage art groups, the 

competitions held in the Arena area, interac-

tive experiences, and the artworks showcased 

by artists from across the UAE and around the 

globe, as well as the camels, dogs, and hou-

bara bustards.

There are many appealing photography 

scenes that often go unnoticed. With various 

lenses and the accessibility of photography 

today, almost every pavilion and scene has 

been captured from different perspectives. 

This reflects the UAE’s capability to host sig-

nificant events that attract numerous visitors 

who share their admiration through countless 

photos and videos. 
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