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% Weapons Sector

One of the most attractive sectors for visitors

Among the 15 sectors that make up ADIHEX
2026, the weapons and shooting floor is one
of the busiest and clearest tests of what the
exhibition is for. The 23rd edition draws man-
ufacturers, distributors and specialists from
anywhere in the world; most keep returning
to Abu Dhabi for one reason. ADIHEX is where
the region’s hunters, sport shooters and col-
lectors come to them, in one place, once a

year.

Built in the UAE

The floor’s anchor is Caracal, the EDGE Group
manufacturer and a Weaponry Sponsor of this
edition, back for its 19th appearance. For the
UAE’s own small-arms maker, ADIHEX is the
home show, the place where its commercial
pistols and rifles, its locally made CARACAL
LIGHT AMMUNITION and the hunting rifles of
its German subsidiary Merkel meet the Emirati
enthusiasts they are built for. No other show
puts a national manufacturer in front of its

main market this directly.

The Italian Line

For Brescia Middle East, eight years at ADIHEX
have made the show a constant part of its
calendar. The Lebanese distributor of Benelli
and Franchi measures the exhibition’s pull in
its clientele: local buyers who now ask for the
company by name and pre-order before the
doors open. Its stand runs from one-off pieces
customised in Italy to everyday sport-shoot-
ing guns, but what keeps it coming back is the
audience ADIHEX delivers.

The Collector’s Corner

ADIHEX is also where the sector shows off.
The Focus stand, trading under that name af-
ter years as International Golden Group, uses
the exhibition to put its most talked-about
hardware in front of collectors: the near-re-
coilless Laugo Arms Alien, the Taran Tactical
guns from the John Wick films, and Victrix
Armaments’ extreme-long-range rifles. For
an audience this concentrated, the company
says, the show earns the aftermarket support

it runs on the stand for them.
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The Rifle of Tomorrow

Some exhibitors save their launches for it.
Hans Wrage & Co., a Hamburg house and
weaponry sponsor present since 2003, chose
ADIHEX to unveil the new Carl Walther RS 3
hunting rifle - a straight-pull bolt-action with
an integrated suppressor - as the Gulf’s exclu-
sive Walther distributor. Around it sits a bench
of names the show lets it present in one place:
Anschiitz, Benelli, Beretta, Blaser, Browning,

Hausmann, Mauser and Sauer.

Built by Listening
No company shows the exhibition’s effect
more plainly than Aquila. Five years old

and in its fourth year here, the local hunt-

ing-and-competition specialist has let the
ADIHEX crowd redraw its range: pistols in
year one, hunting rifles once customers asked
for them, then competition rifles built to suit
local grounds, and rifles that have since car-
ried its customers to podium finishes. ADIHEX
quite literally told Aquila exactly what its cli-

entele needed from them to succeed.

AVeteran's Read

Baynuna brings the long view. A veteran pres-
ent since 2014, dealing in firearms and acces-
sories, it has watched ADIHEX grow edition by
edition and rates the improvement in security
as the biggest change of all. The longer format

brings trade-offs. A run now stretched to ten
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days changes how people buy: where a short
show once pushed visitors to decide on the
spot, a longer one lets them browse, compare
and return, better for the buyer, even when it
is harder for the seller. Highlighting a certain

maturity in the sector.

That last shift is the exhibition growing into
its own scale. Across a national manufactur-

er, distributors from Lebanon and Germany,

a collector’s specialist and local dealers, the
weapons floor tells one story about ADIHEX:
it has built a market with its own habits, loy-
alties and standards, and the companies that
could show anywhere keep choosing to show
here. They came to sell guns. What brings
them back is everything the exhibition has

grown around the selling.

Tasleeh Bringing Defence Expertise to ADIHEX

Since its inception, Tasleeh Holding has been a
steadfast presence at the Abu Dhabi Interna-
tional Hunting and Equestrian Exhibition, hav-
ing only missed one edition in over a decade of
participation. This remarkable consistency has
not gone unnoticed, as Tasleeh has been hon-
ored with the Best Design award in the Hunting
and Shooting Guns & Equipment category for
three consecutive years—2022,2023, and 2024.
This unprecedented achievement reflects the
excellence of their presentations and the lev-
el of engagement they bring to the exhibition

each year.

Tasleeh’s presence at ADIHEX encompasses
three distinct sectors: real firearms, airsoft and
air guns, and shooting accessories. The fire-
arms portfolio features brands such as Tanfo-
glio, Satti, and Chiappa, while the airsoft range
includes Cybergun and Walther, among others.
This thoughtful combination allows visitors to
explore a wide variety of options, from competi-
tive shooting to recreational airsoft and hunting

equipment, all in one location.

The focal point of the exhibition is the Shoot-
ers Arena, a five-lane shooting range that hosts
daily competitions throughout the event. Each
day, separate prizes are awarded for the high-
est-scoring local and expatriate participants.
Operating under the wider umbrella of Tasleeh
Holding, which encompasses Mayadeen Tasleeh,
Tasleeh Tactical, and Tasleeh Consultancy, the
Arena captures the group’s commitment to
bridging defence expertise and public engage-
ment. It offers an “edu-tainment” experience

designed to be both informative and enjoyable.

What ADIHEX has provided Tasleeh, beyond
direct sales, is access to an audience spanning
all 15 sectors of the exhibition. Visitors who
may not initially have an interest in firearms
often find themselves intrigued by the category
simply through their proximity, and many go
on to become regular clients. This cross-sector
exposure has influenced how Tasleeh evolves
its offerings each year, allowing the company to
expand its range based on customer feedback

and requests for the next edition.
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AD Ports Group

Celebrating Maritime Heritage and Equestrianism

The story of the UAE has always been deeply
connected to the sea. For generations, coastal
communities relied on fishing, pearling and
maritime trade, passing down knowledge,
skills and traditions that helped shape the
nation’s identity and prosperity. Long before
the emergence of modern ports and global
logistics networks, the waters of the Arabian
Gulf connected people, cultures and markets,
creating a maritime legacy that continues to
define the UAE today.

As Golden Sponsor of the Abu Dhabi Interna-
tional Hunting and Equestrian Exhibition (ADI-
HEX) 2026, AD Ports Group is proud to sup-
port an event that celebrates the traditions
that have shaped the nation’s identity while
embracing the opportunities of the future.
Guided by the theme A Legacy of Pride, ADI-
HEX highlights the importance of preserving
cultural heritage and passing it on to future
generations, values that closely align with AD

Ports Group’s vision.

ADIHEX brings together heritage, conserva-
tion, innovation and community, principles

thatalso reflect AD Ports Group’s journey from
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its roots in Abu Dhabi to its position today as
a leading facilitator of trade, industry, logis-
tics and maritime services. While maritime
activity has evolved significantly, the Group’s
mission remains connected to the spirit of
connectivity and exchange that characterised

the UAE’s historic relationship with the sea.

In many ways, AD Ports Group’s business to-
day represents a continuation of the country’s
maritime story. The ports, vessels and trade
routes that connect Abu Dhabi to internation-
al markets are modern expressions of a legacy
established by generations of seafarers, trad-
ers and coastal communities. By strengthen-
ing maritime connectivity and enabling eco-
nomic growth, the Group continues the UAE’s
long-standing role as a gateway between re-
gions and cultures.

AD Ports Group continues to invest in projects
that balance progress with preservation. Such

initiatives demonstrate how modern infra-
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Having first exhibited at the Abu Dhabi Interna-
tional Hunting and Equestrian Exhibition (ADI-

HEX) in 2007, what began as a personal passion
has since grown, through the exhibition and the
community it built, into one of the most recog-
nised knife presences on the floor. Nearly two
decades later, they return every year with the
same commitment, and each edition, brings a
new artistic piece that pushes the work further.
This year, that piece is called The Village. Cre-
ated in collaboration with a renowned French
artisan, it tells the story of more than 5,000
years of human life in the UAE, from the Stone
Age through the Bronze Age to the present. The
central narrative focuses on the Emirati village
and its relationship with water, with under-
ground reserves channelled through a falaj - a
traditional irrigation system - into farms and
oases. Key landmarks, including the ancient

gravesites of Hafit, Hili, and Al Jahili Fort, are
woven into the work.

For Tamreen, ADIHEX has never been purely
commercial. Over nearly two decades, custom-
ers have become friends, and the annual exhi-
bition has become as much a reunion as a trade
event. The hobbyist and collector community
in the UAE has grown considerably since its in-
ception, and awareness of what ADIHEX repre-
sents has grown with it. Other exhibitions tend
to be commercial. ADIHEX, as the founder sees
it, has built something harder to replicate, a
community that returns not only to see what is
new but also to reconnect with the people and
the passion that brought them here in the first
place.

The ambition aligns with that vision. ADIHEX
represents a broad world of craft, heritage, and

structure can honour local character and her-
itage while serving future generations.

The values celebrated by ADIHEX extend be-
yond cultural appreciation. They underscore
the importance of protecting the traditions,
knowledge and environments that shape
national identity. For AD Ports Group, sus-
tainability includes preserving both natural
ecosystems and the heritage that connects

communities to them.

Supporting ADIHEX 2026 is therefore more
than sponsorship. It reflects AD Ports Group’s
commitment to safeguarding the traditions
that define the UAE while supporting sustain-
able development and future prosperity. As
the nation continues its growth journey, the
Group remains proud to help carry forward
the legacy of the UAE’s maritime heritage,
ensuring that the connection between past,

present and future remains as strong as ever.

outdoor culture that draws people from across
the Gulf and around the world, year after year.
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The International Fund for Houbara Conser-  the pavilion features advanced technologies  from the UAE University, will share their

vation is participating in the Abu Dhabi Inter-  developed by the Fund’s scientific centres,  knowledge and experiences with visitors.

national Hunting and Equestrian Exhibition
2026 to enhance its awareness initiatives and
showcase the UAE’s leading achievements in

wildlife conservation.

This year, the Fund will emphasise the sig-
nificant accomplishments of its 2025 pro-
gramme, which resulted in the production of
nearly 100,000 Houbara bustards at breed-
ing centres both within the UAE and inter-
nationally, including both Asian and African
varieties. This initiative has played a crucial
role in promoting the sustainability of hunt-

ing practices.

These figures highlight the shift from merely
protecting endangered species to establish-
ing a comprehensive breeding and reintro-
duction program for Houbara populations.
This initiative supports their recovery in nat-
ural habitats, enhancing long-term survival.
The Fund’s pavilion emphasises environmen-
tal and wildlife preservation as vital to the
UAE's identity, reflecting the legacy of Sheikh
Zayed bin Sultan Al Nahyan in safeguard-
ing the Houbara bustard. This commitment
showcases the UAE's leadership in preserving

natural and cultural heritage.

The Fund is exhibiting a large pavilion that
features a collection of live Houbara bus-
tards, showcasing the results of long-term

captive breeding and release efforts.

Visitors will have the opportunity to view a
historical documentary that highlights in-
spiring humanitarian messages from the
nation’s leaders, emphasising their roles in
promoting environmental sustainability and
wildlife conservation. Additionally, there
will be interactive and educational stations
designed for various population segments,
with a particular focus on children and

youth. These stations will explore the pro-

aimed at preserving genetic diversity and en-

suring successful captive breeding.

Children and young people can enjoy a
unique educational experience at the Inter-
national Fund for Houbara Conservation’s
educational corner. It features the first-of-
its-kind “Houbara AI Platform,” providing
cultural and environmental information
along with engaging educational games. Ad-
ditionally, the “Houbara Ambassadors Pro-

gramme,” made up of veterinary students
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The Fund’s pavilion showcases its support
for local communities and specialised job
opportunities. It highlights contributions to
conservation projects for endangered spe-
cies, such as the Arabian and Great Indian
Houbara, as well as progress on joint initia-

tives with other organisations.
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scientific research and experiments to the

formation of global partnerships. Moreover,




Brings Traditional Hunting Experiences to New Generations

For the second consecutive time, Al Marzoom Reserve is participating in
the Abu Dhabi International Hunting and Equestrian Exhibition (ADIHEX)
2026, showcasing its commitment to preserving Emirati falconry heritage

and making it accessible to visitors and enthusiasts alike.

The reserve provides a well-structured environment that harmonises
authenticity with safety, facilitating the transfer of skills from the forefa-
thers and founders to contemporary generations.

Ahmed Sultan Al Mansouri, Director of AL Marzoom Reserve, noted that

the reserve has more than 11 years of experience providing falconry

experiences for its guests. He explained that, historically, falconry was
associated with specific locations and conditions and required consid-
erable effort. In contrast, the reserve’s approach aims to offer this ex-
perience in a more accessible and safer manner, while preserving the

practice’s traditional essence.

Al Mansouri explained that the reserve has been developed to create
a suitable environment for falconry, thanks to wise leadership. It pro-
vides the necessary field and equipment for visitors to safely experi-
ence the sport. The falconry season runs from October to early March,
offering traditional hunting experiences, including houbara bustards,
rabbits, and gazelles, using heritage methods with birds or Saluki dogs

to preserve past traditions.

Al Mansouri revealed that the reserve plans to introduce a new falconry
experience this year, one that incorporates shooting. He explained that
the aim of this step is to keep pace with publicinterest and gauge visitor
demand for this type of experience, while continuing to offer tradition-

alfalconry.

Lol payoll 035

Al Marzoam Hunting Rasare

He emphasised that the Al Marzoom Reserve is dedicated to preserving
Emirati heritage by teaching tracking techniques and falconry skills, in-
cluding handling birds. The reserve aims to educate children and young
people about these traditional practices, ensuring that future genera-

tions experience and appreciate them.
Al Mansouri concluded by stating that the falconry experience at Al

Marzoom combines heritage, education, and a love for nature, offering

visitors a comprehensive range of activities.
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BERETTA pistol,

mod. 92 FS Fusion DLC
Limited Edition

cal. 9mm Para, 125mm 4,9”, 15-shot
incl. spare magazine 15-shot

/.

BERETTA pistol,

mod. 92 FS Black

cal. 9mm Para, 125mm 4,9, 15-shot
incl. spare magazine 15-shot
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The RVs and caravans sector at ADIHEX 2026
brings together manufacturers, distributors,
and dealers from across the globe, each with
a different product and a different story, unit-
ed by a shared understanding that demand
for outdoor living experiences in this region
continues to grow. From luxury Australian
imports to UAE-built expedition vehicles, the
range on display this year reflects both the
market’s diversity and its increasing

sophistication.

Royal Shield Solutions

Established in 2017, Royal Shield Solutions
has built its reputation on a straightforward
argument: products engineered for the UAE’s
climate and terrain will always outperform
those designed elsewhere. Manufacturing en-
tirely within the UAE, the company has taken
that conviction far enough to begin exporting
to Gulf countries first and now select Europe-
an markets. Two vehicles stand out at ADIHEX
this year. The first is a fully refurbished 1983
military vehicle, transformed into a smart off-
road living unit with app-controlled systems,
Alexa integration, pop-up TV, and a rear plat-
form capable of carrying a small electric car.
The second is a new 2026 model: a detachable
motor home that combines the convenience
of a removable camper with the space of a full
motor home. The model was launched at ADI-

HEX and has already attracted buyers.

Boutique Caravans

The GCC arm of Australian brand Boutique
Caravans is just one year old, and ADIHEX is
its first major regional platform and a delib-
erate choice at that. For a brand entering a
new market, the exhibition offers something
social media cannot: direct access to people
who genuinely know the outdoors and take it
seriously. As the team put it, ADIHEX is simply
the place to be. The product makes a strong
case for itself: full aluminium exterior, carbon
fibre interior, sandwich panel insulation, and
two AC units capable of bringing interior tem-

peratures down to 16°C in peak UAE summer.

adihes:.com

A Victron solar system provides 22 hours of
full power on a single charge, complemented
by a drive-to-charge option. They have three
models available, ranging from 18 to 27 feet,

all with fully customisable interiors.

Master Trailer

With over 35 years in the UAE market and a
dedicated caravan division that has been run-
ning for five to six years, Master Trailer brings
considerable manufacturing experience to
the sector. All products are made in the UAE
from fibreglass, lightweight at approximate-
ly 1.3 tonnes, with a two-year warranty and
full repair capability. The range includes car-
avans, horse trailers, motorcycle trailers, and
boat trailers, all built to customer specifica-
tion. The highlight this year is the Alu-Cab, a
new 2026 aluminium camper featuring an
Australian-system suspension, solar-powered
kitchen, fridge, heater, and an integrated ra-

dar system.

AXT Offroad UAE Tourism

AXT Offroad positions itself as a one-stop
destination for outdoor and camping culture,
offering caravans and removable campers
from German, Turkish, and Australian brands,
alongwith a full range of camping equipment.
Back at ADIHEX 2026 for the second time, the
team values the exhibition for the quality of
its audience of people who are serious about

the outdoors and come prepared to engage.

The standout this year is the removable camp-
er: a unit that attaches to the vehicle for use
and comes off cleanly when needed, without
requiring any permanent modifications. Be-
yond selling, AXT offers a rental and invest-

ment model; buyers can list their caravan for

rent on the company’s platform to generate

income. The ambition is clear: whatever a per-
son needs for the outdoors, they should be

able to find it here.

Natheer Technical Services x Le Man

This collaboration between UAE-based Nath-
eer Technical Services and vehicle builder Le
Man is making its ADIHEX debut with a prod-
uct that makes a pointed statement: anything
can be built in the UAE. The expedition vehi-
cle on display is the first the partnership has
produced entirely within the country, from
electrical systems and solar installation to
wiring, air conditioning, and a 35kW power
backup system. The result is a fully self-suf-
ficient unit capable of carrying one tonne of
water and one tonne of diesel, enough for
4,000 to 5,000 kilometres of independent
travel. Full after-sales service is available lo-
cally, eliminating the delays associated with
sourcing support from overseas. The UAE’s
infrastructure, business environment, and
growing manufacturing capability make it, in
the team’s view, not just a viable place to build

but the right one.
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Artist Khalfan Jumaa Balhaj Al Marashda is
showcasing portraits of UAE leaders and sym-
bols created with Rubik’s Cubes at his booth
at the Abu Dhabi International Hunting and
Equestrian Exhibition (ADIHEX) 2026.

Taking part in ADIHEX for the third time, Al
Marashda presented three new paintings
composed of thousands of cubes, noting that
creating and preparing them took approxi-

mately a month.

He shared that his journey into this art form
began with a deep sense of curiosity and a de-

sire for knowledge. Over the years, his skills

have evolved, and he noted that Rubik’s Cubes
are among the most popular and extensive-
ly produced puzzles globally, originally de-
signed by Rubik in the late 1950s.

U] TTE
PR

T T .
WERES swAm

He added, “In 2018, Istarted using these cubes
as a medium to create small mosaic paintings.
After acquiring high-quality replicas, I transi-
tioned to producing larger-scale works, which
greatly contributed to the popularisation of
this art form.”

The number of cubes used in a single painting
ranges from 500 to 4,000, and each painting
takes between 10 and 50 hours to complete,

depending on the artwork’s details and quality.

AlMarashda plays a significant role in promot-
ing and popularising Rubik’s Cube mosaics. He
currently conducts workshops for children
and students, introducing them to the fea-
tures and techniques of this unique art form.
In 2019, Al Marashda was commissioned to
create a special painting presented to His Ex-
cellency Vladimir Putin, President of the Rus-
sian Federation, during his visit to the UAE.
The artwork was warmly received by Presi-
dent Putin.

Al Marashda noted that the art of “Mosaic us-
ing Rubik’s Cubes” is garnering considerable
interest from both government agencies and

individuals. This notable interest led him to

recently establish a company dedicated to

producing this distinctive art form.
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The skill of our ancestors connects generations with their heritage.

For generations, the bow was far more than a
tool for hunting or defence. It was a skill built
on patience, concentration and precision, and
an important part of life in the desert and the

traditions of horsemanship.

Today, the Abu Dhabi International Hunting
and Equestrian Exhibition (ADIHEX) brings
that heritage to life through an interactive ex-
perience that allows visitors to hold the bow,
draw the string and aim at a target, discover-
ing first-hand a skill practised by their ances-
tors across generations.

In its 23rd edition, ADIHEX invites visitors,
particularly younger generations, to experi-
ence traditional archery under the guidance
of specialists and learn the fundamentals of
proper stance, bow handling, string drawing,

and aiming.

What appears simple from a distance quickly

reveals itself as a discipline that demands sta-

bility, sharp vision, controlled breathing and
complete focus at the moment the arrow is

released.

As lifestyles changed, the bow gradually dis-
appeared from battlefields and traditional
hunting practices, but it remained part of cul-
tural memory. Over time, archery developed
into a recognised sport, while traditional Arab
archery and horseback archery continued to
attract renewed interest through competi-
tions and heritage events.

Horseback archery adds another level of
challenge, combining speed, balance, horse
control, and accurate shooting. In one expe-
rience, it brings together two of the world’s
oldest traditions: archery and horsemanship.
Archery also offers benefits beyond its cultur-
al value. It strengthens the arms, shoulders
and back, while supporting balance, concen-

tration, composure and confidence.

The legacy of archery is also reflected in the
equipment that accompanied archers and
horsemen, from bows, arrows and quivers to
armour, swords and traditional warrior attire.
Many of these items are reproduced today us-
ing historical references, helping to preserve
the craftsmanship and knowledge associated

with them.

By giving visitors the opportunity to expe-
rience archery themselves, ADIHEX demon-
strates that preserving heritage is not only
about displaying the tools of the past, but also
about teaching the skills behind them and
passing them on to future generations.
Here, the bow becomes a bridge between past
and present, while the arrow carries that her-
itage forward, bringing ADIHEX's theme, “A
Legacy of Pride,” to life.

ABU DHABI AGRICULTURE AND FOOD
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Marine Innovations Attract Visitors

The Abu Dhabi International Hunting and
Equestrian Exhibition (ADIHEX) 2026 is show-
casing an impressive array of products and
equipment tailored for the fishing and marine
sports sector. This year’s exhibition highlights
avariety of innovations and modern solutions
designed to cater to the interests of fishing,
diving, exploration, and marine travel enthu-

siasts.

Among the exhibits are fishing gear, fish
finders, and a range of diving and swimming
equipment, including wetsuits suitable for
diverse weather conditions and age groups.
Additionally, there are advanced solutions for
storing and preserving fish during extended

voyages.
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Sea Storm Marina is showcasing a wide vari-
ety of fishing and marine sports equipment,
emphasising its commitment to meeting the
diverse needs of enthusiasts. The pavilion in-
cludes gear for jig-style vertical fishing, long-
range casting, and trolling, as well as stor-
age solutions for preserving fish after catch.
Among the featured products are fish storage
boxes, which keep fish fresh for up to seven
days under optimal conditions and withstand
temperatures up to 60 degrees Celsius for four
days, making them ideal for harsh weather

and long outings.

The pavilion features a wide array of fishing

rods and reels, including both electricand tra-

ditional drag reels. The selection varies based
on the required drag, power, and intended use,
enabling anglers to choose gear that perfectly

aligns with their needs and experience levels.

During the exhibition, Sea Storm Marina is
presenting special offers for attendees, in-
cluding discounts of up to 50% on select prod-
ucts. This initiative leverages the exhibition’s
status as a premier event that attracts numer-
ous individuals interested in fishing, marine
sports, and outdoor activities. The company
highlighted that participating in the exhibi-
tion provides a valuable opportunity to en-
gage directly with a targeted audience of fish-
ing and marine enthusiasts, showcase their
diverse range of products, and offer visitors
discounted prices and exclusive deals at their
booth throughout the event.

Amit Retail is presenting an impressive array

of innovative products and technologies tai-

adihes:.com

lored for professional fishermen and divers.
This selection combines advanced technology
and safety equipment with customised solu-

tions for diverse marine activities.

The booth highlights state-of-the-art devices
designed to detect fish locations and identi-
fy species. Additionally, it features advanced
sensors that enable boaters to scan areas up
to 50 metres in various directions. Comple-
menting these offerings are positioning de-
vices and sensors that facilitate exploration

during marine excursions.

The booth showcases smartwatches specif-
ically designed for diving, capable of func-
tioning at depths of up to 100 meters. These
watches feature location tracking, a button to
call for underwater assistance, and the ability
to measure both water and body

temperatures.

Amit Retail has confirmed that its smart de-

vices, including watches, GPS units, and un-

derwater sensors, operate without an inter-
net connection, relying instead on satellite
connectivity. This ensures that users can use
these functions in marine areas without inter-

net coverage.

The company provides a wide selection of
diving equipment, featuring wetsuits tailored
for various seasons and water temperatures.
Among these are wetsuits as thin as 3 milli-
metres, specifically designed for cold-water
diving, utilising materials that effectively seal
the body to reduce water leakage. Additional-
ly, the range includes lightweight carbon-fibre
fins that offer a more comfortable and effi-
cient underwater experience than traditional

plastic fins.

Gulf Marine Sports is participating in ADIHEX,
presenting a variety of innovative products
and equipment tailored for diving, explo-
ration, and marine sports enthusiasts. The
company emphasises solutions inspired by
the Gulf marine environment, catering to
the needs of various age groups. Among the
standout products introduced at the booth

is a freediving suit inspired by the grouper,

a well-known fish of the Arabian Gulf. This

design blends local marine identity with the
demands of freediving, symbolising the prod-
uct’s deep connection to the Gulf’s underwater

world.

Additionally, the company showcases a wide
selection of diving and exploration goggles,
crafted for a range of purposes, from surface
exploration to deep diving. Specialised op-
tions are available for individuals with visual
impairments, featuring lenses in different
prescriptions, accommodating users from -six
to the highest rating, thus allowing divers to
fully enjoy their underwater experiences with

enhanced clarity.

As part of its commitment to developing cut-
ting-edge freediving equipment, the compa-
ny is also highlighting miniature underwater
breathing tubes. These innovative tubes are
designed to enhance the diving experience,
offering greater freedom and flexibility for
users. Available in various sizes and with a
capacity of up to one litre of oxygen, they are
easily refillable and suitable for a wide range
of activities. Diving and exploration are per-
mitted in accordance with the product’s

nature and its proper usage instructions.

adihe:.com
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*** An Inspiring Model of Creativity

The involvement of People of Determination
in the Abu Dhabi International Hunting and
Equestrian Exhibition (ADIHEX) exemplifies a
remarkable model of creativity and
empowerment. Participants are eager to dis-
play their products and handicrafts, which
reflect their talents, capabilities, and determi-

nation to succeed.

This engagement underscores that People of
Determination are active contributors to
society, capable of innovation, productivity
and making meaningful contributions across
various fields. Additionally, this participation
offers them the opportunity to showcase their
products and projects while engaging with the
publicand visitors in a supportive,
encouraging environment.

The People of Determination demonstrate
their sewing skills and talents at the Zayed
Authority for People of Determination’s pavil-
ion during ADIHEX. Visitors are invited to
engage in hands-on experiences with the sew-
ing machines available at the pavilion. The
pavilion features a variety of products, includ-
ing carpets, jackets, bags, cups, candles, and
other items crafted by individuals of determi-

nation in their workshops.

Abdullah AlHashemi, Head of Marketing at the
Zayed Authority for People of

Determination, described participation in the
exhibition as a valuable opportunity to
showcase the products and capabilities of in-
dividuals with determination. He emphasised
that the aim of this participation is not only to
highlight the talents of these individuals but

«*s, People of Determination

also to raise awareness about the Authority’s
objectives and its pivotal role in empowering
and integrating People of Determination, in
alignment with the directives of our wise
leadership.

The Authority trains People of Determination
in line with their talents, offering educational
programs and academic certificates to en-
hance job opportunities. They are supported
from a young age to secure roles in various
state institutions. Today, People of Determi-
nation are active contributors across all sec-
tors, with some even successfully establishing
their own brands.

Ahmed Al Kaabi, Head of the Marketing Unit,
highlighted the collaboration between Khalifa
Hospital and People of Determination, who
produce all clothing for medical staff. He

mentioned their involvement in agriculture
and organic products, and noted that the

Authority has launched “Al Nahla for People
of Determination,” a dedicated commercial

license.

Al Kaabi emphasised that empowering People
of Determination aligns with leadership direc-
tives and aims to integrate them as active con-

tributors to development and growth.
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LEGACY OF

A storyteling series rooted in Emirati heritage, highlighting
how traditional practices and values have long supported
a more sustainable way of life.
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OO International Dog Show Championship ﬁP@mNGEOCUE

“" Highlights Top Breeds and Their Skills A MO30N Company

The International Dog Show Championship drew considerable interest
at the Abu Dhabi International Hunting and Equestrian Exhibition (ADI-

HEX) 2026, presenting an impressive array of top dog breeds and their
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remarkable abilities. This event contributed significantly to the vibran-
cy and diversity of the live dog show at the exhibition’s Arena.

The World Kennel Union and Emirates Kennel Club Championship Dog
Show invited visitors to explore a diverse range of dog breeds. Dog
owners, breeders, and trainers from the UAE and around the world Exhibitions | Conferences | Corporate Events |Sports Events | Weddings
participated in competitions judged according to internationally rec-

ognised standards.

During the championship, visitors watched professional dog presenta-
tions and breed evaluations led by Olga Gordin, an esteemed inter-
national judge. Dogs were presented before the judge and evaluated
according to internationally recognised breed standards, including
physical structure, proportions, appearance and overall conformity
to breed characteristics. Participants competed for top rankings and

awards based on these judging criteria, highlighting the quality and di-

versity of the championship entries.

The championship concluded with the announcement of the Best in

Show winners, recognising some of the event’s most outstanding ca-
nine competitors. The Black Miniature Schnauzer claimed first prize,
followed by Kaftans Va Pensiero in second place. The Border Collie se-
cured third place, while the Long Coat Chihuahua and American Bully XL
finished fourth and fifth respectively.

As one of the highlights of the Live Show Arena, the championship drew
large crowds and significantly contributed to the vibrant atmosphere
of ADIHEX 2026. The exhibition’s programme, rich with competitions,
displays, and live performances, provided visitors with an interactive
experience that celebrated excellence in dog breeding, training, and
handling.

Organized by ADNEC Group, a Modon company, in strategic partnership
with the Emirates Falconers’ Club, the Abu Dhabi International Hunt-
ing and Equestrian Exhibition 2026 continues to offer a diverse array of
events and experiences that showcase Abu Dhabi’s stature as a premier
global destination for hunting, equestrianism, falconry, and cultural

heritage.

adnecgroup.ae
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"% 30 Coffee Stands

Attract Visitorsto Arabic and International Flavours

Approximately 30 coffee stands are strategi-
cally placed throughout the halls of the Inter-
national Hunting and Equestrian Exhibition
(ADIHEX), enticing visitors with the delightful
aroma of freshly brewed coffee and encourag-
ing them to pause for a cup before continuing
their exploration. The traditional Arabic cof-
fee pot (dallah) and cups are a common sight
in every participating pavilion, where staff
members readily greet guests with a serving,
embodying the spirit of generous Arabian
hospitality.

This custom holds particular significance in
the UAE, which successfully secured official
recognition of the traditions of preparing and
serving Arabic coffee on the Representative

List of the Intangible Cultural Heritage of Hu-

manity in 2015, in ajoint nomination with Sau-

di Arabia and Oman.

Coffee Flavours

Can a day truly feel complete without a morn-
ing cup of coffee? It seems unlikely, which is
why coffee holds the title of the most popu-
lar beverage worldwide. While the essence
of coffee remains constant, the methods of
preparation and the variety of flavours are
beautifully diverse, as showcased throughout
the exhibition. One area features Arabic coffee
presented in a cozy, welcoming setting where
families and friends gather.

Other sections highlight various types of cof-
fee, such as Ethiopian coffee, espresso, and

black coffee. Additionally, flavours like cap-

puccino are celebrated, with milk added to
the coffee and its foam artfully crafted into de-
lightful shapes, including hearts. Throughout
the venue, roasted coffee beans are elegantly
displayed in transparent jars around several
coffee shop booths, ready to be ground into

the beloved beverage we cherish.

The allure of the aroma

Coffee lovers are unconcerned with the con-
troversies of its origins or medical warnings
about consumption. Instead, they enjoy sip-
ping their coffee, which beautifully blends
tradition and modernity within the exhibition.
This timeless flavour, with its refreshing aro-

ma, continues to captivate the senses.
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